CLAIMS 

What is claimed is: 

A method for providing internet traffic for on-line shopping: 
providing a segment of video content having a number of products 

featured in the video content which a user may purchase; 
providing^^ image which corresponds with the segment of video 

content)sthe image containing a number of user selectable areas, 
each user selectable area showing one of the products contained in 
the corresponding segment of video content, each user selectable 
area being anchor^ to a hyperlink, each hyperlink linking to an e- 
commerce website v^naere specific information about the product 
resides and from which product may be purchased; 
receiving a user's selection of one o£ the areas in the image showing one of 
the products contained in the coi^esponding segment of video 
content; 

using the hyperlink associated with the user\selected area to retrieve the 
specific information about the product ccmtained in the 
corresponding segment of video content; anc 
providing the specific information about the product tdythe user. 

The method of claim 1 further comprising: 

allowing the user to exercise an option to purchase the product dn-line. 
The method of claim 1 further comprising: 

providing a set of user selectable hypertext lirJ<s which correspond wit 

the provided image, each hypertext link in the series corresponding 
with a product contained in the image, each hypertext link linking 
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Q p>t€^^ e-commerce site where specific information about the product 
resicfesvand from which the product may be purchased. 

4. The method of claim 3 nh'tl;ier comprising: 

receiving a user's selection of ohssPf the hypertext links in the series; 
retrieving the specific information abotit^e product from the e-commerce 

site using the hypertext link; and 
providing the specific information to the user so he ot^sJ^ may purchase 

the product on-line. 



5. The method of claim 1 further comprising: 

tracking the user's activity, including the user's product selection from the 
user selectable products provided in the image and the user's 
purchase activity after the information about the product is 
retrieved from the e-commerce site. 



6. The method of claim 5 further comprising: 

generating an activity report for each user who selects one of the user 
selectable products provided in the image and retrieves 
information from the e-commerce site, said report containing 
information about the tracking of the user's activity. 

7. The method of claim 4 further comprising: 

tracking the user's activity, including the user's selection of one of the 
hypertext links in the series and the user's purchase activity after 
the information about the product is retrieved from the e-conmierce 
site. 



31026/01000/SF/5022384.2 



20 



8. The method of claim 7, further comprising: 

generating an activity report for each user who selects one of the 
hypertext links in the series of hypertext links and retrieves 
information from the e-commerce site, said report containing 
information about the tracking of the user's activity. 



providltvga new segment of video content having a number of new 

products featured in the video content which a user may purchase; 

providing a new irh^e which corresponds with the new segment of video 
content, the new ihiage containing a number of new user selectable 
products which correspbiiid with the new products featured in the 
new segment of video contenlseach new user selectable product in 
the new image being embedded wrth^a hypertext link, each 
hypertext link linking to an e-commerce^ite where specific 
information about the new product resides andJrom which the 
new product may be purchased; 

receiving a user's new product selection from the new user sefestoble 
products in the image; 




method of claim 1 further comprising: 
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^^^^ relieving the specific information about the user's selected new product 
\ from the e-commerce site using the embedded hypertext hnk; and 

providing the specific information about the new product to the user and 
allWing the user to exercise an option to purchase the new 
prooWct on-Hne. 

10. The method of clairi^ further comprising: 

providing a new series \rf user selectable hypertext links which 

correspond with thesnew image, each hypertext link in the new 
series corresponding with one of the new products contained in the 
new image, each hypertext lirvk linking to an e-commerce site 
where specific information a1sK)ut the new product resides and from 
which the new product may be^ur chased. 

11. The method of claim 10 further comprising: \ 

receiving a user's selection of one of the new hy^rtext links in the series; 
retrieving the specific information about the new product from the e- 

commerce site using the selected hypertext linK)vand 
providing the specific information to the user so he or shesmay purchase 

t he productDn-]in^ , ) 



12. The method of claim 9 further comprising: 

tracking the user's activity, including the user's product selection from the 
user selectable products provided in the new image and the user's 
purchase activity after the information about the product is 
retrieved from the e-commerce site. 
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13. The method of claim 12 further comprising: 

generating an activity report for each user who selects one of the user 
selectable products provided in the new image and retrieves 
information from the e-commerce site, said report containing 
information about the tracking of the user's activity. 



14. The method of claim 11 further comprising: 

tracking the user's activity, including the user's selection of one of the 
hypertext links in the series and the user's purchase activity after 
the information about the product is retrieved from the e-commerce 
site. 



15. The method of claim 14, further comprising: 

generating an activity report for each user who selects one of the 
hypertext links in the series of hypertext links and retrieves 
information from the e-commerce site, said report containing 
information about the tracking of the user's activity. 



l&y^/ A ih^interface for use with a web browser, comprising: 

a video are^^fojidisplaying several contiguous segments of video content 

featuring proStKte which may be purchased; and 
an image area for providing aSeries of images, each image in the series 
corresponding with one of the cofrtigyous segments of video 
content and containing a number of user selecEabkL-areas, each 
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areasshowing one of the products featured in the corresponding 
seigment, wherein each user selectable area in the image is anchored 
with a hyperlink which corresponds with a sponsor webpage such 
that when the area is selected, information about the product 
shown i\that area, including an option to purchase the product, is 
linked fronvthe sponsor webpage using the hyperlink, and the 
information is di^layed to the user. 

The user interface of claim 16, fxii^er comprising: 

a hypertext link area for providingXset of user selectable hypertext links, 
each hypertext link in the set corresponding with one of the 
number of user selectable products contained in the image such 
that when one the hypertext links is selected, information about the 
corresponding product, including an optiim to purchase the 
product, is linked from the sponsor web site &id provided to the 
user. \ 

The user interface of claim 16, further comprising: \ 
a product content area for displaying the information about tho^^product 
and the option to purchase the product which was linked nx)m the 
sponsor webpage using the hyperlink. \ 

A user interface for use with a web browser, comprising: \ 
a video area for displaying several contiguous segments of video content ^ 

featuring products which may be purchased; 
an image area for providing a series of images, each image in the series 
corresponding with one of the contiguous segments of video 
content and containing a number of user selectable areas, each 
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are^sshowing one of the products featured in the corresponding 
segment, wherein each user selectable area in the image is anchored 
with a hyperlink which corresponds with a sponsor webpage such 
that when the area is selected, information about the product 
shown in that atea, including an option to purchase the product, is 
linked from the sponsor webpage using the hyperlink, and the 
information is displayisd to the user; 

a product content area for displaying the information about the product 
and the option to purchase the^roduct which was linked from the 
sponsor webpage using the hyperlink. 

20. The user interface of claim 19, further comprising; 

a hypertext link area for providing a set of user selectable hypertext links, 
each hypertext link in the set corresponding witHone of the 
number of user selectable products contained in thevimage such 
that when one the hypertext links is selected, inf ormafton about the 
corresponding product, including an option to purchase me 
product, is linked from the sponsor web site and provided tot the 
user. 
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